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“IMit dem Warenrassismus] anderte sich auch die Art und
Weise, wie sich koloniales Wissen entwickeln, durchsetzen
und verbreiten konnte. Beim [...] Warenrassismus [waren es]
Werbung, Zeitschriften, Volkerschauen und Ausstellungen,
die koloniale Bilder, Fantasien und Denkmuster in einem

popularkulturellen Kontext vermittelten und fur die breite
Bevolkerung zuganglich machten.”

Purtschert, Patricia. Postkoloniale Schweiz. Bielefeld: transcript Verlag, 2019, S. 80.
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INSZENIERUNG DES WEISSSEINS

‘Introducing
Sunshine "Harvest Shamp
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Anonym
Sunshine Harvest Shampoo
Ad, US, o. D.




“Identity Is a structured representation which achieves its
positive through the narrow eye of the negative. It has to go
to the eye of the needle of the other before it can construct

itself.”

Hall, Stuart. 'The Local and the Global: Globalization and Ethinicity’. In: Anthony King (Hg.), Culture Globalization and the
World System, Macmillan, 1991, S. 21.



«DIE KOMMODIFIZIERUNG SCHWARZER
KORPER»

Anonym
|l Tobler Mocco
Inserat, CH, 1932
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Lelieur, Anne-Claude, Raymond Bachollet,
Jean-Barthélemi Debost, und Marie-Christine
Peyriere

Negripub: L'lmage Des Noirs Dans La

SOMOGYH o 1jicite

Paris: Somogy, 1992.




Le Petit Journal
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https://www.emuseum.ch/objects/234830/chaque-homme-est-un-uvre-dart-black-is-beautiful?ctx=9456fad71730c9593060a65f10e065235054a32f&idx=148

HUILE AuroD
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TOKENISM

DO YOUR DINNERTIMIN’ AT

McDONALD’S. :

When you're looking for a different place

fo have dinner, check out McDonald's.
8. You don't have to get dressed up, there's

no tipping and the kids love it.

You can relax and get down with good food that won't

keep you waitin:

Dinnertimin’ or anytimin; going out is easy at McDonald's.

WE ITALLFORYOU .

McDonalds
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“For ad executives whose world is primarily white and
middle class, diversity discourse makes racial differences
ambiguous and interchangeable, as well as nonthreatening
In their knowability. In ads made for an increasingly
nonwhite mainstream audience, the gaze of whiteness is
once again reinstated, much like in past eras when
minorities were far less numerically, politically, socially, and
economically significant. What is different now is that
minorities are so economically significant that it does not
make sense to ignore them altogether.”

Shankar, Shalini. «<Nothing Sells like Whiteness: Race, Ontology, and American Advertising». American Anthropologist
122, Nr. 1 (2020): 112-19. https://doi.org/10.1111/aman.13354.
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For a discriminating design organization specilalizing In Annual Reports,
Brochures, Package Design, Direct Mall, Trademarks and completCorporate
Identity Programs, call the BOSTON KLAN at either one of our Klaverns
In Los Angeles: 931-8751 or 931-8163. In Newport Beach: 540-4110.

BOSTON & BOSTON: EQUAL OPPORTUNITY DESIGNERS

Creative Director: Brad Boston; Art Director: Archie Boston;
Designers: Brad Boston, Archie Boston; Photographer: Jerry
Trafficanda

“For a Discriminating Design ...”

Self-promotional poster, US, 1966.



| told Peniel
what 0 do
with their pens.

\nd thev did it.

By Aechice Boston, Botsford Ketchum, LA,
Puray felt-tips were 2 pale especially when ind aling I nevsr expestod 2o ond up Jedigning pens, Sul Lhis
type, 5o 1 lalkied with owr client, Pentel, and ended up one's 05 TR never replace the Lo Nine, but it helps
severd ing & new pen bor arl doregloes X ’ \ TN
The tip deean T specad and get huay, becmae 2 | wency iy usid 2
Mt R, Pertel came up with 2 special polyester so el give you 3 5ot of 12
I hirgg Lhal's hand PmicHgs and 1he acw 17 Tine-Lap, sads pen et
—./ s bevp i pow gt dowen Mack, T deaen red, and 3 doaen
shape—vhilke 4 lets M £oclep sodn pons o once. Your purcha
the wk Now caslly. And the lak that floss has g persoey will buy Lhe sdea when vom 1l
more pigment, so is Brighter : him that of 1 he agemcy spende $35.25 for

The Lip s shenner Uhan olber ¢hosel lags, something that's needed anpway, we'll give Ad: ArChie Boston; Writer: Ken BrnSOh;

s oo pon can ind icate Bold steakcs and $11.50 veanth of feee Pentelc Cheaper than
veally thin serifi. Instead of demg shoet and

ko ke pe's bid memehl §o & 1 ot s Photographer: Roger Marshutz
t‘:: m"!.lirr: 7"l-1l|j::-.x h.:::::; dw -LF ' |"' - ¥ : . m

] = L =¥ “| told Pentel what to do ...”
Ad, US, 1971

all | uss — sapecially when
Joing ads fer Peridd




Design: Archie Boston
Black Lives Matter
Poster, US, 2020
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Université de Fribourg Miriam Koban
EinfUhrungsvorlesung Kunstgeschichte der Moderne und Gegenwart: Robert Lzicar
Eine Geschichte des Grafikdesigns (FS24)

THE END



